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Rolls Royce
Gravity London

Pitch presentation

e Concept
e Design, layout and artwork
e Art direction

Tasked with creating the invitations for
the launch of the new Rolls Royce Dawn
the challenge was to design deployment
devices for journalists that captured
the historic and prestigious feel of the
original 1940’ Dawn with launch of

the new re-vamped model.

Current Page

The idea for the USB stick was to
incorporate the leatherette box with
velvet interior and the walnut veneer
sliding lid. The USB would contain the
invitation, press pack, video history
and RSVP.

Next Page

With this idea the journalists would
receive a classic leatherette package
containing a smart watch. The watch
would be programmed to receive a
pre-recorded video call from the CEO
of Rolls Royce to invite the Journalist
personally to the launch event.

The user would then respond and reply
via text message from the smart watch
and would unlock further content related
to the event. It would also be used as a
form of secure authentication to

allow the journalist access.

Branded USE Key delivered to journalist
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Airbus Launch
Gravity London

Previous page
Invitation, VR Box, Goodie Bag

o Design and layout
e Art direction

Current page

Launch EDM

e Design and layout

e Asset generation

e HTML 5 Development
e Art direction

Gravity were tasked with creating the brand for the
new Airbus cabin. Called Airspace, the theme and
styling for all of the design collateral was devised
around the four pillars set out by Airbus:

Comfort
Ambience
Service
Design

Theses pillars carried the principles for the main
development of the branding allowing us to create
a clean, minimalistic and sleek typogram.

The remaining collateral was created with the focus
on the exclusive launch at the Gherkin with attendees
receiving an EDM with a count down timer and a
teaser campaign prior to the event.

At the launch the attendees recieved a VR Goggle Box
creating a personal experience for them to view the
Airspace cabin.

Do not miss the event that is creating a sensatiol

Wednesday, 23 March 2016

Mot long to go now until e feeling of space, comion and ambiance inside an aincraft cab
alevaled 10 a completely new level. Your attendance al our launch event ensuras that you
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Wednesday, 23 March 2016
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Airbus Launch
Gravity London

Next Page
Website

e Concept

e UX and Ul design

e Design and layout of content
e Asset generation

e Art direction

The Airspace website was created to showcase the
revolutionary interior cabin created by Airbus for
it’s liners. The emphasis centred on a minimalistic,
sleek and spacious landing page which leads the
user into the cabin area.

The Ul was hidden away for the user to reveal
using a horizontal sliding framework for the main
navigation and circular information points within
the discoverable content. The website was driven
by a custom built Wordpress theme to allow for
the bespoke design whilst utilising the CMS for
content updates and upgrades.
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Aviva Investors
Gravity London

MARKET

Current page

HTML 5 MPU Storyboard

M ATILITY

e Storyboard template development
e Concept

e Artwork and deSIgn 1. The scene is set with dark foreboding clouds 2. The clouds break slightly and from the breaks 3. The clouds continue to roll and more light begins

o Annotations rolling in from the right. in the gloom key words begin to appear. to break the clouds revealing more key words.

e Asset generation
e Art direction

The challenge was to create a gloomy forecast for UK U MR R I CE S

investors but to show that there was a bright future \TE A WORLD

by investing in the fund on offer. UNCERTIAINTY

All storyboard assets were editable from the Indesign
template ensuring that once the template had been

set up the only visual amends happened in Photoshop.

4. The last key word rolls in from the right as the 5. The statement rises from behind the horizon, 6. The sun clears the clouds and the “Aviva Pathway”
gloom steadily lifts, revealing the light from below. bringing the desert and the “Aviva Pathway” into view. is revealed followed by the bands and the T’s&C’s.
Next page [INVEST

o all
Digital Style guide
e Design and layout
e Annotation
e Asset generation

. . .. . . . Far todey's &
Tasked with creating the digital style guide the objective ‘
. . . ’, 2 Vo prodenieorad chants and sdvimen only Ligitad a ot ek wrd 1or prolemierdd Renis and sdvmen only Ligital & of sl aod
was to provide clear instruction about the do’s and dont’s L e oy ol st bt infematnn - vty ey reol quirsterd. Imporiaen informeten =
of Creafing or amending the d/g/ta/ assets. 7. The headline and copy block slide in from the left 8. The copy block rotates through phases 9. This is the last phase of copy before the user
and the logo and strap line come in from the right providing the detail about the fund. accesses the video. The copy block exits right.

All assets are templated and supplied with the style guide as
PSD files, colour coded and conventionally named, ready for
HTMLs, Animated or Static implementation.
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1. The video content comes in from the right 2. On selecting “Play” the video fills the MPU space

supported by a call to action to “Find out more”. to maximise the user experience.
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Investec
Gravity London

Current page
Static Banners

e Concept
e Artwork and design
e Art direction

Tasked with designing 2 static banners for
the Investec Private Banking Website to
provide insight into the funds on offer.

Next page
Investec Derby Website

e Concept

e UX and Ul design

e Artwork and design
e Art direction

Leading the conceptual development and
design of the Investec Derby Website.

The concept was based on a collage style for
the imagery and the carousel interface that
utilised a rotating parallax effect as opposed
to a conventional sliding carousel.

The design had to fit into a CMS framework
which followed a specific set of development
rules for a non-responsive template.

2 United Kingdom ~ | Search

& Investec

Products & Services~ Research & Insights~  About Investec~

/)

3 Year Base Rate Plus
Savings Account

Unlock a generous rate of savings

Read more »

yr

Base Rate Plus
No matter what happens to interest rates, you'll never earn
less than 2.60% AER® This account pays 1.00% above the
Bank of England Base Rate (variable).

5 Year Step Up Investec Test
N Bond Tracker
5 Find out more Gat closer to the action

Wealth & Investment

Asset Management

Specialist Banking

Search for Investec contacts

Investec is a distinctive Specialist
Bank and Asset Manager

Enter name if known

Ak

-- Choose category —-

We provide a diverse range of financial products and services to a niche client base in three
principal markets, the United Kingdom, South Africa and Australia, as well as certain other
geographies.

L L

-- Choose location --

Investec's strateaic ooals are motivated bv the desire to develop an efficient and intearated
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Investec
Gravity London

Previous page
Investec ‘Investing in Africa’ Website

e Concept

e UX and Ul design

e Artwork and design
o Art direction

Leading the conceptual development and design
of the Investec ‘investing in Africa’ Website.

The design was created to showcase the level of
investment that Investec had put into industries in
developing countries in Africa. Emphasis was placed
on full screen hero imagery, bold facts and figures
and full scope for all Investec social media.

The design had to fit into a CMS framework which
followed a specific set of development rules for a
non-responsive template.

Current page
Animated MPU Banner

e Concept

o Artwork and design
e Animation

e Art direction

The brief was to create a type-led animated MPU Gif.
Simplicity was key to the messaging with emphasis
being placed on the call to action to generate

user engagement.
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Structured
property finance
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Structured
properly finance

1. Intro frame opens with headline fading and
sliding in from the left, behind the zebra before
resting in the frame.

2. Depicting how the headline fades and slides 3. Depicting where the headline comes to rest

in from the left, behind the zebra.

in the frame.

4. Once the headline comes to rest in the
frame there will be a 3 second pause to allow
the user to read the copy/headline.
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5. This shows the secondary copy

entering the frame in the same manner as
the headline, forcing the headline to slide out
towards the right and off frame.

6. This depicts how the headline (exiting right )
slides off frame.

7. This frame shows where the secondary copy 8. The process for the third line of copy is

has come to rest with the headline hidden from

view off frame to the right. Here there will be a
3 second pause.

repeated, sliding and fading in from the left,
forcing the secondary copy off to the right.
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Investec
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Structured
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Find out more k
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property finance

Find out more b

9. This shows where the third line of copy has
come to rest with the secondary line of copy
hidden from view off frame to the right.

10. The process for the fourth and final line of
copy is repeated, sliding and fading in from the
left, forcing the third line of copy off to the right.
Within this frame is the CTA.

11. This shows where the fourth line of copy
and CTA has come to rest with the third line of
copy hidden from view off frame to the right.

12. There will be a 6 second pause here to
give the user time to absorb the message and
activate the CTA. The whole process will be
looped 3 times.




EOS Brand Development

Freelance

e Concept e UX and Ul design

e Identity development and design e Digital and traditional marketing
e Art direction e Artwork, design and layout

I was tasked by lighting manufacturer Lyco to create a brand for an upmarket lighting product for the hotel
and leisure sector. In Greek mythology Eos is the goddess of dawn, sister of Helios the sun and Selene the
moon. The design represents an eclipse with the gradient spectrum forming the Corona.

Current page

The logo development took on a number of guises mainly typographic until the final typogram was finalised.
Included is the digital marketing in responsive EDM format.
Next page

The website was designed as a brochure style website to provide insight and information about the range

of EOS lighting products.

UNIVERSAL LIGHTINSG

orld of light and colour visit the
www.eoslighting.co.uk




INMOWVATION PRODUCTS ( ; TECHMICAL  CONTACT

L mRW o FAE NITRNE

A new dawn for universal lighting Is rising.

[Eos Lighting have created a spectral LED system hat will
revolutionise the ambience of your 24 hour environmient.
Using the latest in Tull speciral gamas techaology,

[Eog Lighting have developad an uilra-effeciont carbon
neulral bulls that sats & new atandard Tor the Tulure o
universal lighting

Be enlightened. ’ EDS Spectra 1 LED Bulb.

11 youn weould B 1o enquiee about our products pleass = i & T Lahg Lite £0,000 bowds

complate the form below &nd one of our team will = = Feoreaty Atmospaera and Owiity of ncandescent

respond 1o your request. d = EO% Energy Gaviag LED Bulb (4 AW =717W) with A-Engipy Fading
= Sl Wame Colous {ZT00 Kelvin)
& Compact Sire, 300 degien light £27 saekat)
= He Bl cory

[ be-enlightansd
£ /he-anightimed




MOJO Brand Development
Freelance

e Concept o Website, UX and Ul design

o Identity development and design o Digital and traditional marketing
e Signage e Corporate video direction

e Interior styling e Photography

e Design and layout o Art direction

I formed a working relationship with a Milton Keynes restaurateur to open a bar

at the Hub in Milton Keynes Central. The concept centred around the owners name
‘Mohamed’ and the phrase for a place to hang out Yoint” hence the name MOJO.
The design of the ‘O’ and the stems intersecting represented straws in cocktail
glasses whilst the colour palette was chosen to distinguish the bar from the
competitors in the vicinity.

Current page

Below are the development ideas for the logo, social media profile icon and the final
design represented on the signage above the main door and window.

Next page
Opposite are four stills from the corporate video sponsored by Redbull, an EDM
for an event and an interior photograph featuring a signature cocktail and bar menu.
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AN EVENING OF LATIN DANCE & CULTURE.

SALSA NIGHTS

Dear Friend.
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Ridgeway MINI
Big Marketing

Current page Next page
Mailer EDM

e Concept e Concept

e Design and layout e Design

e Artwork e Asset generation

e Art direction e Art direction
e UX and Ul development
e HTML 5 development

Ridgeway are the largest independent automotive
dealership in the UK. Every quarter a traditional and
digital campaign would be launched to promote offers,
inform customers of events and promote collaborative
business ventures.

These campaigns comprised of a printed mailer and a
digital EDM. The EDM was designed to be responsive
in format in order to maximise on the growing mobile
client base.

Using the data captured from previous campaigns we
could tailor the design to degrade gracefully for users
with less capable mobile devices and mail clients.
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Fedrigoni & Phage
Freelance

Digital Calendar

e Concept
o |llustration
e Art direction

I was commissioned by Phage to create an lllustration for the Fedrigoni ‘Ideas for the year’
box calendar competition. The calendar show cased the various types of stock that Fedrigoni
produce and on each of the boards within the box is a QR Code that the user could scan taking
them to an online portal, which displayed the illustration.

My task was to create a concept for Labour Day. My research lead me to discover that in 1886,
factory workers rose up against the government and rioted with police in Chicago. Known as
the Haymarket Massacre, the actions of the those involved brought about the revolution of
what we now know as the 8 hour working day. The doves represent the lives that were lost
during the rioting.
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CIA Records
Freelance

Current Page
Record Sleeve

e Concept
e |llustration

e Design and layout
e Typographic styling $2CLA.

it CIA RECORDS FREESENTS

e Art direction

Next Page
Record Sleeve and Picture Disk

e Concept

o lllustration

e Design and layout
e Typographic styling

o Art direction @ TOTAL SCIENCE & MC CONRAD. FEATURES SUNNY S1DE UF MIX & M] COLE HOUSE LICK

Drum and Bass producers Total Science commissioned
my services to manage the design of their sleeve art
for their record label CIA Records. The style for the ,
sleeve art came about through the duo’s tongue in P

cheek attitude towards what they felt was a largely S = .1
arrogant music genre. I

The decision was made to create cartoon caricatures of
the duo to represent their alternative ego’s to deflect | . - 7 A y
the seriousness shown by their peers and colleagues. =












